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This portfolio contains mostly corporate work from my last 5 years as Senior Brand Designer and
Art Director at Cellebrite LTD. Additionally | have included a couple of previous freelance projects.
All other design work can be found on my website: www.ben-jacob.com

Sranding

*This porifolio and its contents are confidential



http://www.ben-jacob.com

ORe -

CELLEBRITE INVESTIGATIVE TECHNOLOGY MAGAZINE: Tel Aviv, Israel (current employer)

This project was produced with my feam over the second quarter of 2022 whilst in my new role as Art Director. Here | art directed and assisted to produce this first of its

kind magazine produced by the company for distrioution at glolbal events.

PLUS: 2022 Industry Trends Survey = The Future of Policing

MODERNIZING
THE INVESTIGATIVE
WORKFLOW

Law enforcement
agencies must modernize
their technology and
culture or public safety
willremain at risk.

While

INNOVATIONS IN technologyare designed
tobe used for “good,” the reality is that
criminals have discovered that digital
technology can also be used to exploit new
areas of opportunity.

Crimes involving drugand human
trafficking, organized crime syndicates,

Cases today are also far more complex.

Atthe same time, law enforcement staff

asso £
move to the private sector and retirements
take their toll. Criminals are also becoming
far more tech-savvy, leaving many agencies
toplay catch-up as they tryto retrain
existing officers or recruit new ones with
stronger technical skills.

Public scrutiny has also made the
average officer’s jobmore challenging.

and domestic and international terrorisi
are growingareas of concern.

The complexities surrounding
cryptocurrencies and the way that
criminal organizations are using cryptoto
hide llicit gains is another area criminals
are exploiting, and digital devices are akey
enabler. In fact, digital devi turning

idel; actions made bya
fewbad cops may cause some officers to
question whether protecting the publicis
something they still want to do.

Rather thanbe at the center of the next
Twitter firestorm, some jurisdictions may be

upin cases so frequently (Cellebrite’s 2022
Industry Trends Survey found that in the
last year cell phones appeared as a major
source of evidence inalmost every case)
that it appears technology is impacting the
verynature of crime atalmost every turn.
And while the precipitous increase in
device use and digital evidence is alone
amajor concern, this is only part of the
problem agencies are facing.

Where Crimeand
Technology Collide
Allofthese influencesbringustoan
interesting intersection. Crime is on
therise, so the number of cases law
enforcement is investigating is growing.

questi hether less direct
isabetter approach, opening the door
for criminals who feel they can press their

advantage when police take a more passive
stance. Other personnel are simply leaving
the police force for jobs in the private
sector, leaving agencies to wrestle with how
todomorewithless.

ForcedChoices
ThreatenPublic Safety
Allofthese pressures are forcing
investigative teams to make “forced
choices” as theyare compelled totriage
cases to decide what their highest
priorities are. This, in turn, is causing a
widening “public safety gap” that makes
protecting citizens and improving
community relationships more difficult
than ever before.

therise and rapid adoption of
digital technology s one driver.
Criminals are using the latest
The skills gap between agency staffand technology to commit far more
tech-savvy criminals continues to widen. sophisticated crimes, including
crimes against children, drug
and human trafficking, financial
crimes, and acts of violence.
And theyare using tech

All of this is having a negative impact advances like encryption tohide
on public trustand confidence in police theirllicit acts.

departments. And that trend is growing.

‘The impact on agencies s plain to see:

Clearance rates are down.

Increased workloads heaped on fewer
officers are causing burnout and driving
attrition rates.

Atthe same time, the volume

To close the public safety gap and regain of digital evidence s exploding.
critical trust, agencies must evolve to Cases often now involve

meet the times. This is a multi-step multiple devices (sometimes
process that centers on two key focus dozens), and with each

areas that managers must act on to turn upgrade, the amount

this situation around: modernize the of data each device can contain
investigative workflow and transform grows. This creates an ever-
the investigative culture within their growing mountain of data that
departments to enable investigators to is coming from a variety of

stay ahead of tech-savvy criminals. devices, including phones and
Astechnologyadvances, investigations wearables, videos, the Internet,
mustalso evolve, or risk sacrificing public photos, apps, cloud sources,
safetyin the future. and more.

Let’sdivealittle deeperintowhat’s Reviewingall of this data to find
actually driving this need for change, leads and make connections
the critical capabilities agencies need to is extremely complicated

meet their challenges, and how working because eventhe simplest cases
in partnership with the right mission caninvolve multiple suspects
partner can help. and devices. Moreover, one

case may be connected to

Why Investigations Are other cases thatare being
G ingHard investigated. Finding the

ettingHarder connection between these

Anumber of factors are making casesand suspectsis critical for
investigations more difficult to manage. expanding investigations and
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CELLEBRITE DIGITAL POLICING 2025 GLOBAL MAIL-OUT: Tel Aviv, Israel (current employer)

For this project, | had to create 3 documents and a folder for the Digital Policing 2025 campaign. After the content was approved, we created a branded design

scheme for the package. The package was then translated to 4 languages.

Cellebrite

Your Partner for the
Age of Digital Investigations

IDC

ANALYZE
FUTURE

i.7 Cellebrite

For many in the law enforcement community, the challenges of protecting and saving lives, accelerating justice, and
protecting data privacy made 2020 a year of significant transition. Yet, out of those challenging days, true change

and innovation have emerged.

Teams have become far more nimble, having to do more with less. This has given everyone a greater appreciation
for how the right digital policing strategy can be a force multiplier. Transforming the way investigations are

conducted to maximize the effectiveness of Digital Intelligence is enabling investigative teams to work far more
efficiently, save money, and solve more cases faster.

We are also keenly aware of the obstacles yo;
information, the ethical use of artificial intel
commitment to provide innovative solutions

As we look ahead, 2021 offers the opportuni
equipped to help your agency transform and|

To better understand the tremendous opporf
that provides a roadmap to digital transform|
develop a new framework for investigations
more cases today, while providing a bluepri

In continuing to support you with best-in-clal
Center at our North American headquarter:

innovation center will provide a hands-on ex|
understanding of the unmatched quality and
At Cellebrite, our solutions are designed to i
use unbiased data to inform investigators’ dd
public safety, help victims reclaim their lives]
We share in your commitment to creating a

most out of your partnership with Cellebrite

Sincerely,

Arthur Veinstein

GM International Cellebrite

www.cellebrite.com

Accelerate Justice. Preserve Data Privacy. Protect & Save Lives

Cellebrite

SERVICES

Comprehensive Digital Intelligence
Services Designed to Meet Your

Agency’s Needs

Cellebrite Services focuses on maximizing the value of Cellebrite Digital
Intelligence Solutions within your agency’s ecosystem. Our customer-

ic services portfolio is desig to support you every step of your
Digital Intelligence journey to optimize your technological implementation
and organizational capabilities. Take advantage of our global network of
former law enforcement practitioners and digital intelligence experts, highly
experienced customer support teams, and award-winning training that can be
customized for your agency.

Cellebrite e

IDC

Policing 2025:

y  Cellabrite
| ENVISIONING

// CENTER

Explore. Interact. Envision.



CELLEBRITE PRODUCT CATALOGUE: Tel Aviv, Israel (current employer)

For this project, | had to create 3 documents and a folder for the Digital Policing 2025 campaign. After the content was approved, we created a branded design
scheme for the package. The package was then franslated to 4 languages.

Product

Catalogue

Cellebrite Advanced Services |CAS] Cellebrite Advanced Services [CAS)



BUY MY PLACE | Sydney, Australio

This was an annual report project whilst working as chief designer for a large national real estate company in Australia. My role in the specific project, was art director
and designer for 2 consecutive years. For the second year | was also the photographer. | produced much of the company’s prinfed collateral and marketing materials,
iIncluding, brochures, folders, flyers and social banners.

OUR PEOPLE

CEO MESSAGE

OUR PEOPLE
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CELLEBRITE SKO 2024: Athens, Greece (current employer)

This year our SKO theme was: "Cellebrite Accelerated”. The event was at the Intercontinental hotel in Athens. | conceptualised the visual theme, and art directed the
design, coordinainge the production of all necessary assets. The assets produced included, large format wall banners, invitations, social media banners, menus, signs,
lighting, bar and podium design, video screens, cushions and much more.
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CELLEBRITE SKO 2023: Jerusalem, Israel (current employer)

As Art Director, | produced the design and concept for the event theme: "Challenge - Modermize - Subscribe”. The event went over 3 days, af the David Inferconfinental
hotel in Jerusalem, Creating the visual theme of a rocket that was reaching for the stars. The star, being our company emblem. The task meant design and coordination
as well as overseeing production of all necessary assets. The assets produced included, large format wall banners, invitations, social media banners, menus, signs,
lighting, bar and podium design, and much more.
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CELLEBRITE SKO 2020: Tel Aviv, Israel (current employer)

As senior designer, | produced the design and concepft for the event theme: "We are Digital Intelligence”. The event went over 3 days, af the Intercontinental hotel in Tel
Aviv. | was given the task to come up with the visual theme, and design and coordinate production of all necessary assets. The assets produced included, large format
wall banners, invitations, social media banners, menus, signs, lighting, bar and podium design, and much more.
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CELLEBRITE GLOBAL EVENT DESIGN: Tel Aviv, Israel (current employer)

In My role as senior designer and art director at Cellebrite | have been responsible for their global frade-shows and events. This involves me adapting the event

messaging and design, to current lbranding, and creating booths that are clean, communicatfive and that pop. My philosophy here is minimal messaging, bold colours
and graphics that utilise our brand elements.

i cellebrite . .
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CELLEBRITE RE-BRAND 2023: Tel Aviv, Israel (current employer)

During the course of 2022-23 | initiated a re-brand of our current products and overall look and feel, in order 1o simplify the visual idenfity and create a more
sophisticated and fimeless visual identity. This included the visual styling of all our product names, our app icons, and all collateral as well as a new pattern of pixels,
which told a story illustrating the one piece of digital evidence.

> Print Product Documents > Magazine Print Product Advertisement > Social and digital banners

Cellebrite

Cellebrite

Premium i

A

Cellebrite

Guardian

Digital Investigations Begin Her{
Access to 10S and High-End And

It's a common challenge - locked devices and encryption barriers g

¥
investigations i Cellebrite ;
When examiners and lab technicians experience delayed access tol
investigation times, added costs, and lower clearance rates. As dev} i " B
protective features, including complex locks and built-in encryptior] Cellebrite - / v
market-leading 05 and Android devices requires the cutting-edge G rd n &

v ! / - -l
u a I a . ‘ _r’ -

Cellebrite Premium is a mobile device data collection solution that
unlock devices on the latest and most used operating systems incl| f
and high-end Android devices. Cellebrite 4

Along with consent and permission-based verification features, Ce ¥
to bypass locks and easily perform a physical or full file rRAI N I N G ‘
capabilities go beyond logical extractions to provide investigative te]

within mobile devices such as i0S Keychains and secure folders.

5

Accelerate time-to-evidence

47

i: Cedlebrite i Cellebrite

105 AND ANDROID
ARTIFACTS AT YOUR
FINGERTIPS

Premium’s easy-to-use and advanced access capabilities reveal th
passwords and tokens, chat conversations, location data, email at{
digitally sophisticated criminals and other case-dependent variablg
or selective extraction data sets, including deleted content, that cor|

evidence Q & A Sheet For

Cellebrite Premium has played a key role in providing investigative Internal Use Traini
wide variety of devices involved in some of the most challenging, hi

Cellebrite Training Wallet Allocate resources effectively

Jumpstart your investigations with Premium’s quick and easy data
with cost-effective options that can fit varying needs. Premium is tf}
position agencies and organizations at the forefront of a completely

Reduce backlogs & resolve cases - faster

> New Product Logos and App Icons

Secure, compliant & defensible solution

Wallet contai
Option to purchase one wallet for the entire organization or multiple wallets for different departi
Management of balances through Cellebrite’s MyCommunity portal.

at $900 per day (3-day cos 27 s)

cellebrite.com/guardian Cellebrite

PA Ultra.
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CELLEBRITE INTERNAL TEAM MIXED SUB BRANDS: Tel Aviv, Israel (current employer)

Here is a selection of logos that were created for infernal tfeams such as HR and / or product sub brands. Logos were created followed by different pieces of colllateral
depending on the need. The collateral pieces, ranged fromm emails and social posts, fo 1-shirfs and postcards or hang or rollups.
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